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Introduction

Key findings
Increased responsibility at the top
Almost 60% of companies have an executive leading 
corporate citizenship. This is a 74% increase over what 
was reported in 2010. Close to one-third of corporate 
citizenship leaders are within one level of the chief 
executive.

More money budgeted for corporate citizenship 
Almost 100% of companies have a corporate citizen-
ship budget today, while just 81% reported being 
budgeted in 2010.  

Leaders are more engaged
The chief executive is more involved in developing 
strategy, setting goals, and communicating corporate 
citizenship than reported in both 2008 and 2010. More 
than 25% indicate that their chief executive is highly 
involved in corporate citizenship program evaluation. 

Reputation enhancement is an important business goal
More than 70% of companies cited enhanced reputation 
among the top three business goals they are trying to 
achieve through their corporate citizenship efforts. The 
next most frequently cited goals are improving employee 
retention (45%), improving employee recruitment (41%), 
attracting new customers (33%), and improving risk 
management (22%).

Characteristics of above-average industry performers 
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Of the 231 companies surveyed,  
close to 60% have a formal corporate  
citizenship department.

In 2013, one-quarter of companies had 
a formal department for more than 10 
years. Fifty-five percent of companies 
have had a corporate citizenship  
department for more than five years. 
In 2010, 51% of companies had a  
formal corporate citizenship function 
for more than five years.

Corporate citizenship department

Source: Boston College Center for Corporate Citizenship, Profile of the Practice 2013 
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There has been some progress in getting the practice  
better resourced. Almost one-half of companies reported 
that they have five or more employees with corporate  
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Almost two-thirds of companies report having a formal corporate citizenship strategy. The most common approach to  
managing corporate citizenship across multiple global regions continues to be to employ general direction from the top,  
with local execution and adaption. This distributed approach allows companies to adjust to meet the needs of their diverse 
local communities.

Strategy

Source: Boston College Center for Cor
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Performance goals

Many companies include quantified performance goals on 
most measures related to employees, particularly safety 
(64%), health (57%), and labor practices (44%). At least 
50% of companies have some quantified performance goals 
for every corporate citizenship dimension except responsible 
involvement with political processes.

Source: Boston College Center for Corporate Citizenship, Profile of the Practice 2013 
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When considering business goals to which corporate citizenship efforts can contribute, 71% of companies cite enhancing 
reputation among their top three. The next most frequently cited goal is improved employee retention—cited by 45% of com-
panies. Forty-one percent of companies cited improved employee recruitment, and one-third included attracting new custom-
ers within their top three business goals. Based on the amount of financial expenditures, education and the environment are 
the areas where companies are making the most significant investments with their corporate citizenship programs.

Business and social goals
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Source: Boston College Center for Corporate Citizenship, Profile of the Practice 2013 
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More companies offer corporate citizenship professional  
development and more have formalized programs.  
Resources available for participation in external programs 
increased by 2.5x since 2010. The percentage of companies 
offering formal internal programs increased by 3x from  
just 5% in 2010 to 15% in 2013.

Professional development

Source: Boston College Center for Corporate Citizenship, Profile of the Practice 2013 
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Measuring and reporting

More than 70% of companies collect ESG data to manage corporate citizenship performance. Most employ a centralized  
approach to data collection. More than half of companies publish corporate citizenship reports. The most common titles  
applied to these reports are sustainability and corporate social responsibility.

Source: Boston College Center for Corporate Citizenship, Profile of the Practice 2013 








